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The LIV Audience

LIV membership demographics
As the peak body for the Victorian legal profession, the LIV represents more than 21,000 lawyers, More than

legal professionals and student members. 21 O O ()
)

Members of the LIV belong to an influential, high-income profession with strong purchasing
power, making our membership base one of the most sought after in the country. members

With a diversity of backgrounds, ages, interests and experiences, the LIV membership as at 30 June 2025
represents a wide range of demographic profiles.
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*Demographics data as of 30 June 2025.
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Victorian Golden Gavel

Each year, young lawyers from across Victoria go head to head, testing their public speaking skills and comedic genius at the
Victorian Golden Gavel competition. This event provides an opportunity for the newest generation of legal professionals to raise
their profiles and sharpen their advocacy skills while being cheered on by their law firm.

The winner of the competition is decided by a panel of esteemed judges according to criteria set out in the competition guidelines.
This fun, competitive and humorous event is expected to attract over 80 guests, many from the top law firms in Melbourne CBD.

The LIV promotes the Victorian Golden Gavel event through a comprehensive marketing campaign, generally consisting of website
advertising, ads in daily LawNews emails, weekly what'sOn (upcoming events) emails, the Law Institute Journal and social media.
Major sponsorship includes a speaking opportunity and the inclusion of your own ad in LawNews for five days.

Sponsors of the Victorian Golden Gavel competition will enjoy the power of branding and association with this highly anticipated
annual event, as well as engagement at the event with our emerging lawyers and the partners and colleagues from the law firms
that support them.

We hope that you will partner with us to support this excellent event.

ENMAN6D A
pal(YL71(g )

Key information

Event date: Thursday 13 August 2026 In this deep dive of wits and words, competitors have five minutes
to make their case on a far-fetched topic. The topics, fished from this
year’s ‘Scales of Justice’ theme, will be given to competitors only one
Venue: Law Institute of Victoria day beforehand. The competition winner, as decided by a panel of
Level 13, 140 William Street, Melbourne esteemed judges, will represent Victoria at the National Golden

Gavel Competition later this year.

Time: 6-8.30pm

Who will outsmart their opponents and swim away with the
coveted Golden Gavel?
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Sponsorship Opportunities and Benefits

Major Sponsorship Program Package
$5,500+GST

e Acknowledgment of support in competitor profile marketing
material at the event.

LawNews email, your single ad featured every day for one
week (timing subject to availability, to be placed prior to
31 December 2026) — valued at $1000 +GST.

Ability to hand out an award at the event (which award
is subject to LIV agreement).

Speaking opportunity while handing out award.

Your logo, with hyperlink on electronic event marketing
material.

Recognition of support on LIV social media accounts.

Complimentary registrations for four representatives.

Introduction, acknowledgment of support and thanks by MC.

Your banner in the room and external foyer.

Ability for you to distribute material in the room at the event.

Your logo on shared sponsor slide.

Supply of photos taken by LIV for use in your marketing.

Sponsorship report featuring marketing statistics.

Supporting Sponsorship Program Package
$3,000+GST

e Acknowledgment of support in competitor profile marketing
material at the event.

® Your logo, with hyperlink on electronic event marketing
material.

e Recognition of support on LIV social media accounts.

e Complimentary registrations for two representatives.

e |ntroduction, acknowledgment of support and thanks by MC.
e Your banner in the room and external foyer.

* Ability for you to distribute material in the room at the event.
¢ Your logo on shared sponsor slide.

® Supply of photos taken by LIV for use in your marketing.

e Sponsorship report featuring marketing statistics.

Should a sponsor wish to add bespoke benefits tailored to their corporate needs, this will come at an additional cost and must

be agreed to by the LIV.
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Sponsorship Application Form

Please indicate your selection by ticking the package of your choice.
By signing below you accept the terms and conditions contained in this Sponsorship Application and Schedule. Signed under
s126 of the Corporations Act 2001 (Cth).

O Major Sponsorship Package: $5,500+GST
O Supporting Sponsorship Package: $3,000+GST

Registered company name:

Address: Postcode:
ACN/ABN:

Authorised by (Name): Signature:
Witnessed by (Name): Signature:
Date:

Email: Mobile:

Your Sponsor contact person at event: Contact mobile:

To get started with your sponsorship please send us by return email your:

O Entire completed Sponsorship Application

O Logo and advertising material (if required) in PDF, EPS or high resolution Jpeg
O Link to your landing page if required

Return completed form to:
Chelsey Wilson
Business Development Manager

140 William Street, Melbourne
T 613 9607 9439 E sponsorship@liv.asn.au

Disclaimer: LIV Sponsorship Programs are strictly subject to availability, approval by the LIV and the Terms and Conditions.

Privacy note: By completing this form or using the LIV website or LIV services, or providing your personal information to the LIV, you consent to the

LIV collecting, holding, using and disclosing your personal information in accordance with the LIV’s Privacy Policy. If you do not consent to the LIV
collecting, holding, using and disclosing your personal information in accordance with the LIV’s Privacy Policy, the LIV may not be able to provide you
with certain services or benefits, and you should contact the LIV’s Membership Department on telephone 03 9607 9470 or email membership@liv.asn.au.
For more information please refer to the LIV’s Privacy Policy.

LIV OFFICE USE ONLY

Confirmed by (Name): Signature: Date:

Victorian Golden Gavel Sponsorship Opportunities 2026 | www.liv.asn.au/GoldenGavel 5


https://www.liv.asn.au/PrivacyPolicy
http://www.liv.asn.au/GoldenGavel

Terms & Conditions
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1. Grant of sponsorship

In consideration of the payment of the Fees, the LIV grants the Sponsor

the non-exclusive right to sponsor the Program selected in the attached

Sponsorship Application Form.

2. Sponsorship Fee, Payment and Approval

a) Any Sponsorship Application Form will be subject to capacity and
written approval by the LIV.

b) Following LIV approval of a signed Sponsorship Application Form, the
LIV will issue the Sponsor with a tax invoice for the Fees which must
be paid within seven days of the date of the invoice.

c) The Sponsor acknowledges that if payment is not received by the LIV
within the specified time in clause 2(b), the LIV reserves the right to
consider other applicants for the selected Program.

d) The Sponsor acknowledges and agrees that if the selected Program
is cancelled or rescheduled for any reason, the Sponsor shall not
be relieved of any of its obligations under this Agreement and the
LIV will endeavour to provide an alternative activity to the value or
approximate value of that activity.

e) Approval of Sponsorship Applications may be withheld by the LIV at
its absolute discretion.

3. Sponsor obligations

a) The Sponsor must exercise the rights and pursue the opportunities
granted under this Agreement in a manner consistent with the good
name, goodwill, reputation and image of the LIV and the selected
Program and in compliance with all applicable laws, regulations and
industry standards.

b) Only the Sponsor may exercise the rights granted under this
Agreement. For the avoidance of doubt, the rights under this
Agreement may not be exercised by a Related Body Corporate (as
defined under the Corporations Act 2001 (Cth)), agent or contractor
of the Sponsor.

4. LIV sponsorship obligations

The LIV will:

a) use its best endeavours to promote the Sponsor’s role according
to the benefits outlined in the selected Program;

b) give the Sponsor reasonable notice of any promotional activity
planned by the LIV in relation to the selected Program; and

c) ensure agreed publications (including but not limited to invitations,
banners, signage, promotional products and merchandise) duly
acknowledge the Sponsor according to the benefits of the selected
Program.

5. Marketing
a) The Sponsor grants LIV the right to use its name and logo for

marketing and promotional purposes in connection with the benefits
set out in the selected Program, provided that prior approval of such
has been provided by the Sponsor (which must not be unreasonably
withheld).

The Sponsor agrees that access to LIV membership data will only
be granted by LIV at its sole discretion upon receipt by LIV of the
Sponsor’s written acceptance to and under conditions specified
by LIV. All mailings to LIV members on the Sponsor’s behalf will be
undertaken through the LIV mailing system.

The Sponsor agrees that sponsorship of any LIV activity does not
carry with it the right for the Sponsor to claim endorsement by LIV
of its products or services.

d) The Sponsor agrees that it will not undertake any marketing
concerning the Sponsor’s sponsorship of the selected Program
including the use of the LIV name or logo without obtaining the prior
approval of LIV.

e) All mailing undertaken on the Sponsor’s’ behalf will comply with LIV
mailing policy as advised from time to time.

6. Relationship
Nothing contained or implied in this Agreement constitutes a party the
partner, agent or legal representative of the other party for any purpose,
or creates any partnership, employment, agency or trust. Neither party
has the authority to bind the other party in any way.

7. Intellectual Property
a) The LIV grants to the Sponsor a non-exclusive, non-transferable,
royalty free licence to use the LIV’s Intellectual Property strictly for the
purposes of performance of the Program selected in the Sponsorship
Application Form.

b) The Sponsor grants the LIV a non-exclusive, non-transferable, royalty
free licence to use the Sponsor’s Intellectual Property strictly for the
purposes of performance of the Program selected in the Sponsorship
Application Form.

c) Each party warrants that it owns, is licensed to use and/or is solely
entitled to use the Intellectual Property in Australia provided to the
other party.

e

Each party acknowledges that the other party’s Intellectual Property
is the property of the owning party, and it has no right, title or interest
in or to the Intellectual Property of the other party except as expressly
set out in these Terms and Conditions.

8. Confidentiality
a) Neither party may disclose any Confidential Information of the other
party without obtaining the prior written consent of the other party.
b) A party may disclose any Confidential Information:
i) toits employees, officers and agents on a need to know basis
provided that they comply with the obligations of this clause 8;
ii) if required to do so, to the extent that the disclosure is required
by law; and
jiiy to any professional advisors provided that they comply with the
obligations of this clause 8.

9. Warranty

a) The LIV warrants to the Sponsor that it has full power, capacity and
authority to perform its obligations outlined in this Agreement.

b) The Sponsor warrants to the LIV that it has full power, capacity and
authority to perform its obligations outlined in this Agreement.

10.Indemnities
a) The Sponsor agrees to indemnify and keep indemnified the LIV
against any liability, actions, claims, demands, damages, costs and
expenses incurred or suffered by the LIV in connection with or arising
in any way out of the sponsorship of the selected Program, including
but not limited to:

i) any breach by the Sponsor of these Terms and Conditions; and

ii) any claim that the use of the Sponsor’s Intellectual Property by
the LIV infringes a third party’s Intellectual Property rights or
other rights.

b) The LIV agrees to indemnify and keep indemnified the Sponsor
against any liability, actions, claims, demands, damages, costs and
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expenses incurred or suffered by the Sponsor in connection with or
arising in any way out of the sponsorship of the selected Program,
including but not limited to:

i) any breach by the LIV of these Terms and Conditions; and

ii) any claim that arises in any way out of the management or
running of the selected Program and the use of the LIV’s
Intellectual Property by the Sponsor infringes a third party’s
Intellectual Property rights.

11.Exclusion of liability
Notwithstanding any other provision contained in these Terms and
Conditions, neither party shall be liable to the other for indirect, incidental,
special, consequential or punitive loss or damages howsoever arising
(including in negligence).

12. Termination
a) Either party may terminate this Agreement without cause by giving the
notice in writing no later than 60 days prior to the selected Program.

c

Without prejudice to any other rights it may have, either party may
terminate this Agreement by notice in writing to the other party in the
following circumstances:

i) the other party is in breach of any of these Terms and Conditions
and fails to remedy the breach within 10 days after the date on
which written notice of the breach has been served on the other
party;

iy if the other party commits an act of bankruptcy; or

iiiy if, for any reason, either party, in the reasonable opinion of the
other party, comes into general disrepute or is the subject of
criticism that may adversely reflect upon the other party, the party
forming this opinion may terminate this Agreement providing 10
days written notice to the other party.

c) Neither party will be liable for any failure to carry out any provision of
these Terms and Conditions if the failure was caused by circumstances
beyond its control, including, but not limited to, acts of God, fire,
accident, interruptions to energy supplied, strike, riot, civil commotion
or war whether declared or not (Force Majeure Event). The parties
must do all things reasonably necessary to mitigate the effect of the
Force Majeure Event on the performance of its obligations.

d) If the Sponsor gives notice in writing to terminate less than 60 days’
prior to the selected Program the Sponsor agrees and acknowledges
that it will be liable for the Fees unless otherwise agreed with the LIV.

13.Notices
a) All notices to be given under this Agreement are to be in writing.
Notices must be forwarded to the other party by prepaid post,
facsimile or email to the addresses set out in the Sponsorship
Application Form or otherwise as notified in writing to the other
party from time to time.

c

All notices served under this Agreement will be considered to have
been received 3 business days after posting, unless sent by facsimile
in which case the notice shall be deemed to have been received on
the date shown on the sender’s transmission report.

14. Assignment

Neither party may assign its rights or obligations under this Agreement
without the prior written consent of the other party.

15. Waiver
No waiver by either party of any provision contained in these Terms
and Conditions will amount to a continuing waiver of any other provision
of these Terms and Conditions unless made in writing and signed by
the party.

16.Variation

The Sponsor agrees that these Terms and Conditions may be changed
from time to time by mutual written agreement between the parties.
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17.Severability

If any part of these Terms and Conditions is held to be invalid or
unenforceable in any way, the remaining provisions will not be affected
and remain in full force for the selected Program.

18.Governing law

This Agreement is governed by the laws of the Commonwealth of
Australia & the laws of Victoria, the parties irrevocably submit to the
non-exclusive jurisdiction of the courts of Victoria & the courts of appeal
from them for determining any dispute concerning this Agreement.

19.Entire agreement

The parties agree that this Agreement constitutes the entire agreement
between the parties, and that this Agreement supersedes all prior
agreements representations, negotiations and correspondence entered
into between the parties.

20. Definitions

In this Agreement and these Terms and Conditions the following
meanings shall apply:

Agreement means the Program, the Sponsorship Application Form, and
these Terms and Conditions;

Confidential Information means any information relating to the business
of the LIV or the Sponsor which:

a) is designated by the respective owner as confidential; or

b) is of a confidential or sensitive nature and marked or denoted as
confidential or which a reasonable person to whom that information
is disclosed or to whose knowledge the information comes would
consider to be confidential, which is disclosed by the owner to the
other, directly or indirectly, or otherwise comes to the knowledge

of that other party in relation to or in connection with the selected
Program, whether that information is in oral, visual or written form
or is recorded or embodied in any other medium;

Fees means the fees stated next to the selected program in the
Sponsorship Application Form;

Intellectual Property means copyright, all rights conferred under
statute, common law or equity in relation to inventions (including
patents), registered and unregistered trademarks, registered and
unregistered designs, look and feel, circuit layouts and all other rights
resulting from intellectual activity in, but not limited to, the industrial,
scientific, literary or artistic fields;

LIV Intellectual Property means the Intellectual Property of the LIV
attached to the LIV name, brand and logo or as otherwise provided to
the Sponsor under the selected Program;

Program means the Essential Skills Program, the Intensive Program, or
the Multi-Practice Program held by the LIV and set out in this document;
Sponsor means the party listed in the Sponsorship Application Form;
Sponsorship Application Form means the application form set out in
this document;

Sponsor’s Intellectual Property means the Intellectual Property of the
Sponsor attached to the Sponsor’ name, brand and logo or as otherwise
provided to the LIV under the selected Program.

Terms and Conditions means the terms and conditions set out in this
document.

View LIV event Terms & Conditions online
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